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Marketing Alliance
ÁEstablished 2001
ÁSpecializing in Place Marketing
Á350+ Clients in 27 States
ÁProviding comprehensive 

marketing including strategic 
planning, branding, digital 
campaigns, websites, interactive 
maps, video & photography, 3D 
renderings & animations, and 
consulting.



Getting your house in order.

u Refining Your Website 

u Consistent messaging

u Responsive (60% + of your 

online audience is on a mobile 

platform)

u Video Rich content

u Easy to access content

u Incorporate Property Database

u Incorporate Demographic Data

u Incorporate Analytics for lead 

generation



Getting your house in order.

u Professional Video Production 

and Photography

u Viewers retain 95% of a videoõs 

message compared to 10% when 

reading text

u 59% of senior executives said 

that if both text and video are 

available, they prefer video

u People are over 27 times more 

likely to click on an online 

video ad than a static banner 

ad

u Videos get 1,200% more shares 

than text and images combined

Source: Idea Rocket

https://www.youtube.com/watch?v=FODF6ZPsXJo&t=8s
https://www.youtube.com/watch?v=tNqxcd1EGC8&t=12s


Getting your house in order.

u Incorporate Enhanced Analytics 

for Lead Generation 

u Company Names

u Location

u Industry

u Revenue

u Website 

u LinkedIn Members

u Enter Leads in CRM

https://www.youtube.com/watch?v=13crxKOTWvo


Getting your house in order.

u Customer Relationship 

Management Software

u ClaritySoft

u SharpSpring

u Salesforce

u Data entry of prospects, site 

selectors, influencers, and 

existing industry

u Scheduling and follow up

u Nurturing leads

u Email marketing campaigns to 

specific audiences with custom 

messaging



Video conferencing enables you to 

present your service offerings in a 

professional environment.

Á Promote your brand

Á No Geographic Restrictions

Á Huge savings on travel expenses

Á Improves time management

Á Interactive, informative, and 

engaging

Á Video content enabled
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2008 - Marketing Alliance 1St Virtual Set

Selling Virtually
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Creativity

Á Interactive Maps

Á Industrial Site videos

Á Testimonial videos

Á Quality of Life videos

Á Drone videos

Á 3D & 360-degree photography

Á Data visualization



Interactive Proximity Maps

Interactive Proximity 

Maps show:

Å Interstates/highways

ÅAirports

ÅPorts

ÅRailroad

ÅUtilities

ÅExisting industry

ÅVirtual buildout
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